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The Good Fight: 
Legacy’s Impact on the 

T b E id i

Welcome Pioneers for Smoking Cessation

Tobacco Epidemic
Tuesday, April 2, 2013 ‐ 2:00 pm ET

During the Webinar
Tip: VoIP will be available on today’s webinar. Make sure your 
speakers are ON and adjust the sound. 

O l h “ di d ” b d i

All lines will be muted during the presentation
Do NOT put phone on hold

Do NOT close the “Audio Broadcast” box during
the webinar.  

If you do not have speakers, click on the “Communicate” tab, then 
click “Join Teleconference”, and follow the onscreen instructions.

Do NOT put phone on hold
Turn OFF your webcam by clicking on the camera icon
Webinar is being recorded
Questions are encouraged throughout via the chat box
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Welcome and Greetings
◦ Steve Schroeder Director SCLC moderator

Agenda

◦ Steve Schroeder, Director, SCLC, moderator

Presentation from Dr. Cheryl Healton

Questions & Answers

Technical Assistance and Closing RemarksTechnical Assistance and Closing Remarks
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Disclosure: Faculty speaker, moderator, and planning committee members have disclosed no financial 
interest/arrangement or affiliation with any commercial companies who have provided products or services relating to 
their presentation or commercial support for this continuing medical education activity.

Steven A. Schroeder, MD

Moderator

,
◦ Director, Smoking Cessation 
Leadership Center
◦ Distinguished Professor of Health 
and Health Care, Department of 
Medicine, UCSF
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Describe the various program initiatives of Legacy and 

their impact on the tobacco epidemic

Webinar Objectives:

their impact on the tobacco epidemic

Understand the successes and ongoing challenges in 

Legacy’s effort to combat the deadly toll of tobacco

Learn how to develop effective smoking cessation 

policies and practices
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Today’s Speaker

Cheryl G. Healton, Dr.P.H.
◦ President & Chief Executive Officer, 
Legacy
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THE GOOD FIGHT:THE GOOD FIGHT: 

LEGACY’S IMPACT 
ON THE 

TOBACCO EPIDEMIC

Cheryl G. Healton, DrPH APRIL 2, 2013

LEAVING A VIABLE LEGACY

•The Master Settlement Agreement  
and Legacy’s Sunset Clause

•Creating and maintaining the

8

Creating and maintaining the 
foundation’s perpetuity model
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FDA Regulation of 
tobacco products

Tobacco  Adve r t i s i ng  And  P romo t i ona l  
Expend i t u res * . 1978  To  2010
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Youth Smoking Trend (U.S.) 
1975-2011
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TELLING THE TRUTH TO THE 
NATION ABOUT TOBACCO
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State Publ ic  Educat ion:  
Resul ts  From Flor ida
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DOCUMENTING THE IMPACT OF TRUTH
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Cost-effect iveness of  truth

Over the years 2000 to 2002, expenditures totaled just over

$324 illi$324 illi$324 million$324 million
Findings indicated campaign recovered its costs and

saved between saved between 

15*American Journal of Preventive Medicine, Feb 2009

$1.9 and $5.4 billion$1.9 and $5.4 billion
in medical costs for societyin medical costs for society

Impact  Of Nat ional  
Cessat ion Campaign: EX

• American Journal of Public Health, 2009
EX causally linked to increases on a cessation related◦ EX causally linked to increases on a cessation-related 
cognitions index (OR=1.6; P=.046)

◦ Those with EX awareness had a 24% greater chance of 
making a quit attempt between baseline and follow-up 
(OR=1.24; P=.048)

• American Journal of Health Promotion, 2011 

16

◦ EX increased favorable cessation-related cognitions 
among Hispanics and smokers with less than a high 
school education

◦ EX increased quit attempts among non-Hispanic blacks 
and smokers with less than a high school education
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Cost-effect iveness of  EX

◦ EX intervention cost: $37.8 million.

17

◦ Reached: 2+ million smokers; 53,000 additional quit 
attempts; 4,238 quits; and saved 4,450 QALYS.

◦ Cost-effective: ($37,355 - $81,301 / QALY).

Health Affairs. 2012, Dec;31(12):2708-16.   doi: 10.1377/hlthaff.2012.0277. 

EXPANDING REACH: 
Qui t l ines,  Web, OTC NRT…digi ta l  Media . .

18
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E n d i n g  T h e  To b a c c o  P r o b l e m :  S y s t e m  I n t e g r a t i o n
I n s t i t u t e  O f  M e d i c i n e :  2 0 0 7

PreventionPrevention

PolicyTreatment

19

Abrams D. Comprehensive Smoking Cessation: Systems 
Integration to Save Lives and Money. In: Bonnie, Stratton, Wallace, 
eds. Ending the Tobacco Problem: A Blueprint for the Nation. 
Washington,DC: The National Academies Press 2007. p. A1-A50

Impact = Reach x Efficacy of the 
Intervention

TOBACCO DISPARITIES:  THE 
UNDERSTUDIED AND THE UNDERSERVED

20
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CDC “TIPS” NATIONAL PUBLIC EDUCATION CAMPIGN: 
INCREASING AWARENESS OF TOBACCO-RELATED 

DISEASE

REACHING HEALTHY PEOPLE 2010 By  2020  ?   
L e v y , M a b r y , G r a h a m , O r l e a n s , A b r a m s . ( 2 0 1 0 ) . A m . J . P r e v . M e d . ( 3 8 ) S 3 7 5 - 8 1
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%%9.7 
%

STATUS QUO  (17.5)
$2.00 TAX INCREASE / CLEAN INDOOR AIR /  MEDIA (15.0, 16.4, 16.8)
EVIDENCE BASED CESSATION TREATMENT POLICIES (14.8)
ALL COMBINED (12.2)
WITH PROMISING TX, INCREASING QUIT ATTEMPTS, USE, ABSTINENCE (9.7)
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Where  we must  go? Forg ing  a  New Path

Industry shift to digital and social media along with focus on 
point-of-sale, print ads, and smoking in TV/movies

• FDA regulation and Industry Future Plans 
◦ Marketing of NEW non-combustibles products with harm reduction

23

◦ Marketing of NEW non-combustibles products with harm reduction 
messages, especially  to youth and young adults

Global forces, macroeconomics and End Game Scenarios

• Implications for research, intervention and policy: 
Regulatory Science as a new discipline

FDA Regulat ion -
Cri t ical  Opportuni t ies For Tobacco 

Research and Pol icy
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Fami ly  Smoking Prevent ion And 
Tobacco Contro l  Act  (2009)

Public Health Standard
Calls for the review of the scientific evidence regarding: 

1. Risks and benefits to the population as a whole, 
including both users and non-users of tobacco products; 

2. Whether there is an increased or decreased likelihood that 
existing users of tobacco products will stop using such

25

existing users of tobacco products will stop using such 
products; and 

3. Whether there is an increased or decreased likelihood that 
those who do not currently use tobacco products, most 
notably youth, will start to use tobacco products

E d i t o r i a l s  o n  F D A R e g u l a t i o n  o f  To b a c c o

26
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J u l y  2 0 11 :  M o d e l i n g  a  M e n t h o l  B a n  U s i n g  S i m S m o k e

28
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INDUSTRY On NEW PRODUCTS
PMI  COO,  June  21 ,  2012

On New Generation Noncombustible Tobacco Products

• The next Generation Products (NGPs) will represent a potential paradigm shift
for our business…risk reduction in combustible cigarettes through elimination of
harmful constituents unlikely to provide material health benefits.

• Elimination of combustion via tobacco heating and other innovative systems
for aerosol generation is the most promising path to secure risk reduction.”

• First factory for NGPs to be ready in 2016 with a launch in the first markets
between 2016 and 2017

29

between 2016 and 2017
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E - c i g a r e t t e  Aw a r e n e s s ,  U s e ,  a n d  H a r m  P e r c e p t i o n s

31

40.2% of Americans over the age of 18 had heard of an e-cigarette

11.4% of smokers have ever tried an e-cigarette. Of these, about 1/3 (4.1%) had used an e-cigarette 
in the past 30 days

Over 70% of smokers who have heard of e-cigarettes believe that e-cigarettes are less harmful than 
regular cigarettes

Young smokers more likely to have tried e-cigarettes than older smokers

R igorous and Rapid Survei l lance:  the 
Legacy Young Adul t  Cohor t

• 32% of ever users (18-34) reported product initiation after the 
age of 18 

• Of 23% of young adult current users, 30% report dual use 
of cigarettes and another tobacco product.

◦ Among dual Users: cigars 23%, little cigars 26%, hookah 
17%, dip snuff 12%, chewing tobacco 12%, e-cigs 9%, 
snus 7%, dissolvables 3%

D l hi h i d l l l h hi h

32

• Dual use - higher in younger adults, males, less than high 
school education, and those not able to meet their expenses.

Rath J, Villanti A, Abrams D, Vallone D. Patterns of Tobacco Use and Dual Use in U.S. Young 
Adults: The missing link between youth prevention and adult cessation. Journal of 
Environmental and Public Health. 2012. 
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Flavored Tobacco Product  Use Among 
U.S.Young Adul ts

( A m  J  P r e v  M e d ,  i n  p r e s s )

• Overall, 18.5% of young adult 
tobacco users report using 
flavored products

• Dual use of menthol and 
flavored product use ranged 
from 1% (nicotine products) to 
72% (chewing tobacco). 

33

( g )

• Younger adults (18-24 vs. 25-
34) more likely to use flavored 
tobacco products

REAL TIME Geospat ia l  Survei l lance:  
Point -of -sa le Tobacco (POST)

34

Kirchner et al., (2012) 
Proceedings of ACM 
Wireless Health.
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Trends in Per Capita Consumption of 
Various Tobacco Products – United States, 

1880‐2006

Source:  Tobacco Situation and Outlook Report, U.S. Department of Agriculture, U.S. Census
Note: Among persons > 18 years old. 

Beginning in 1982, fine-cut chewing tobacco was  reclassified as snuff.Source: US Department of Agriculture

Where  We  Must  Go

• LOOK BEYOND OUR BORDERS: Are we as passionate 
as the global initiatives to end polio, measles, malaria, and 
HIV?  Do we have the political will to do this?

• CONSIDER AN ENDGAME: A deliberate, planned 
strategy to end tobacco use; eliminate the preventable

36

strategy to end tobacco use; eliminate the preventable 
disease burden, death, and the financial cost across 
localities, nations, and the globe…
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Tobacco Could Kill 1Tobacco Could Kill 1 
Billion by 2100

By EDITH M. LEDERER. The Associated Press
Thursday, February 7, 2008; 11:52 PM

NEW YORK -- The World Health Organization warned in a new report 
Thursday that the "tobacco epidemic" is growing and could claim 1

37

Thursday that the tobacco epidemic  is growing and could claim 1 
billion lives by the end of the century unless governments dramatically 
step up efforts to curb smoking. World Health Organization Director-
General Dr. Margaret Chan, right, speaks about the mpower box as New 
York Mayor Michael Bloomberg listens during a press conference 
announcing WHO's Report on the Global Tobacco Epidemic 2008 
Thursday, Feb. 7, 2008 in New York. The mpower box is a symbol of

End Game Strategies
Robert  Proctor :  Golden Holocaust

• Abolition of cigarettes (e.g. New Zealand 
proposal, sinking lid) 
• Reduction/elimination of combustible 
tobacco use and/or nicotine
• Provide only “clean” recreational nicotine 
products (pharmaceutical grade, clean 
nicotine delivery systems), or even in “safer” 
non-combustible forms (snus, smokeless 
and dissolvables):

38

• Need to consider banning combustible 
tobacco to avoid dual use.
• FDA role in new noncombustible products 
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End Game Strategies and Tools

• Global considerations: m-Health, WHO, MPOWER
• New reduced-harm: “clean(-er?)” nicotine deliveryNew reduced-harm: clean(-er?)  nicotine delivery
• Use of rapid and pervasive communication channels: digital
and social media
• Addressing disparities: low-SES, racial/ethnic minorities,
substance abusers, mentally ill, women, LGBT, HIV-AIDS
patients, young adults to name a few…

39

Can we envision a world without: 
• all tobacco products OR at least without combustible
tobacco?

WHAT WILL THAT TAKE? 

IT BEGINS WITH A GREAT START

40
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BECOME AN EX: RE-LEARNING LIFE 
WITHOUT CIGARETTES

41

THE LEGACY TOBACCO INDUSTRY 
DOCUMENTS LIBRARY AT UCSF

42
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THE STEVEN A.  SCHROEDER INSTITUTE FOR 
TOBACCO RESEARCH AND POLICY STUDIES

43

FIGHTING THE GOOD FIGHT:
LITIGATION WITH LORILLARD

44
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A KEYNOTE SPEECH BECAME      
A BATTLE CRY

45

THE LEGACY EVALUATION AND 
RESEARCH NETWORK (LERN)

• Association of American Medical Colleges
A i i f S h l f P bli H l h• Association of Schools of Public Health

• Campaign for Tobacco Free Kids
• Dana Farber Cancer Institute
• Emory University
• Harvard School of Public Health
• Health Research Inc./Roswell Park
• Institute for Social and Economic Research and Policy

46

• Institute for Social and Economic Research and Policy
• Institute on Medicine as a Profession
• Johns Hopkins University, School of Medicine and            

Bloomberg School of Public Health
• Michigan Public Health Institute
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SMOKING IN THE MOVIES- FIRST MAJOR 
HEALTH GROUP TO SIGN ON

47

A PUBLIC /  PRIVATE SECTOR  
FUNDRAISING STRATEGY

48
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THANK YOU

Questions & Answers

Feel free to ask questions via the 
chat box.

50
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Visit us online: 
http://smokingcessationleadership.ucsf.edu

Contact the SCLC

p // g p

Call us toll‐free:

1‐877‐509‐3786

51

Closing Remarks
Please help us by completing the post‐webinar 
survey.  

Thank you for your continued efforts to combat 
tobacco.

Stay tuned for SCLC’s next webinar on 
hMay 16th with Dr. Ken Warner from the 

University of Michigan.

52
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Cheryl Healton’s Bio:
Dr. Healton is the founding President & CEO of Legacy and has worked to further the foundation’s ambitious mission: to build a world 
where young people reject tobacco and anyone can quit. During her tenure with the foundation, she has guided the highly acclaimed, 
national youth tobacco prevention counter‐marketing campaign, truth®, which has been credited in part with reducing youth smoking 
prevalence to near record lows. Under her leadership Legacy, which is dedicated to evidence‐based public health strategies that work, has 
undertaken numerous other public education campaigns, research, technical assistance and a broad program of grant making. 

Dr. Healton holds a doctorate from Columbia University's School of Public Health (with distinction) and a master's degree in Public 
Administration at New York University for Health Policy and Planning.  She joined the American Legacy Foundation from Columbia 
University's Joseph L. Mailman School of Public Health in New York, where she served as Chair of the Division of Socio‐medical Sciences 
and Associate Dean for Program Development.  Dr. Healton's involvement with Columbia University spans three decades, in which she has 
served in a variety of administrative and faculty roles at the medical center and in public health, including Associate Dean of the Medical 
School.

She led grant‐funded projects for the Centers for Disease Control and Prevention (CDC) to study the effects of marketing and counter‐
marketing on youth tobacco use; developed a series of prevention partnerships linking public health researchers with New York state 
tobacco‐health policy makers; evaluated intervention programs for the state's largest youth tobacco prevention program; worked at 
Columbia to bring an interdisciplinary approach to tobacco control and prevention, developing innovative grants which link academic 
researchers to public health practitioners. 

She is a wife and mother of three, an author, researcher, professor, and public health administrator with more than 25 years’ experience 
and has served on a vast array of national, state, and local conferences, committees and task forces for public health and policy issues 
including HIV/AIDS, violence, and alcoholism. Active in grant support, she has been the principal investigator/program director for moreincluding HIV/AIDS, violence, and alcoholism. Active in grant support, she has been the principal investigator/program director for more 
than two‐dozen grants and has published numerous articles on public health topics.   Dr. Healton is currently writing a book on the topic of 
women and smoking, with common sense strategies to increase successful quit attempts.

She is also an active member of the broader public health community, serving on several boards. Dr. Healton is a thought‐provoking public 
speaker and has given a multitude of presentations around the world.  Considered bold,  inspirational and humorous, she is a frequent 
commentator on national and local broadcasts and print news coverage of tobacco control issues, appearing on ABC’s Good Morning 
America; CNN’s Larry King Live; NBC’s Today, MSNBC’s Hardball with Chris Matthews, National Public Radio and more.
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