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Smoke Free Movies: Averting a 
Million Premature Deaths

Tuesday, February 25, 2014   ·   1pm ET (90 minutes)

Welcome
Please stand by. We will begin shortly.

Housekeeping

• All participants will be in listen only mode.

• Please make sure your speakers are on and adjust 
the volume accordingly.

• If you do not have speakers, please request the
dial-in via the chat box.

• This webinar is being recorded and will be available 
on SCLC’s website, along with the slides.

• Use the chat box to send questions at any time for 
the presenters.

Smoke Free Movies:
Averting a Million Premature Deaths

Webinar objectives
• Understand the scientific evidence that led the Surgeon 

General to conclude that on-screen smoking causes kids 
to smoke

• Identify the media companies responsible for most 
exposure to kids smoking in the movies

• Describe practical policy solutions that will reduce the toll 
of youth addicted by tobacco use in movies

Moderator

Catherine Saucedo
• Deputy Director, 

Smoking Cessation Leadership 
Center, University of California, 
San Francisco

• csaucedo@medicine.ucsf.edu

Agenda

• Welcome
– Catherine Saucedo

• Introduction to CADCA
– Alicia D. Smith, MPH

• Smoke Free Movies: Averting a Million 
Premature Deaths
– Stanton A. Glantz, PhD

• Q&A
• Closing Remarks

Disclosure: Faculty speaker, moderator, and planning committee members have disclosed no financial interest/arrangement or affiliation with any commercial companies 
who have provided products or services relating to their presentation or commercial support for this continuing medical education activity.

Alicia D. Smith, MPH
• Project Manager, Tobacco 

Prevention Programs, CADCA
• www.cadca.org

Today’s Speaker
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Community Anti-Drug 
Coalitions of America

Brought to you by our National Network Dissemination Community 

Transformation Grant in partnership with the Smoking Cessation 

Leadership Center awarded to amplify the policy, environmental, 

programmatic and infrastructure strategies around tobacco–free living 

strategies to our coalition affiliates and national partner network.

CADCA Tobacco Webinar Series

CADCA’s 7 Seven Strategies for Community 
Change

1. Providing Information

2. Enhancing Skills

3. Providing Support

4. Enhancing Access/Reducing Barriers

5. Changing Consequences

6. Physical Design

7. Modifying/Changing Policies

Education/Awareness
(Individuals Strategies)

Environmental
Strategies

(Entire 
Community)

So, have you heard 
about the movement?

Through With Chew Week
February 16 – 22, 2014 
Great American Spit Out on February 21st

TWCW is a public awareness campaign designed to reduce 
the use of smokeless tobacco among young people. 

New Tobacco Use 
Prevention 
Online Toolkit
www.PreventTobaccoUse.org/ 
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Stay Connected to CADCA

• Phone: 1-800-54-CADCA

• Web:  www.cadca.org

www.facebook.com/CADCA

www.twitter.com/CADCA

Sign-up for weekly tobacco 
updates from CADCA!

To sign-up, email Colleen Hopkins: 
chopkins@cadca.org. 

www.youtube.com/CADCA09

Contact Info:

Alicia Smith, MPH

Manager, Tobacco Programs

(703) 706-0560 ext. 273

or 1-800-54-CADCA ext. 273

asmith@cadca.org

Stanton A. Glantz, PhD
• Professor of Medicine, University of 

California at San Francisco (UCSF)
• Director, Center for Tobacco Control 

Research and Education, UCSF
• American Legacy Foundation 

Distinguished Professor of Tobacco 
Control

Today’s Speaker

Averting a Million Premature Deaths

Stanton A. Glantz, PhD
Professor of Medicine

UC San Francisco

Campaign Objectives

• Reduce the value of American movies 
as promotional medium for Big Tobacco 
worldwide

• Break the decades-old alliance between 
Big Tobacco and Hollywood

• Get Hollywood to take the problem 
seriously

• Stimulate a debate within Hollywood
• Provide practical solutions

“I believe films always mirror society; what film makers 
are trying to do is to document what’s happening in 
society…I think that if people are going to be influenced 
to start smoking or smoke cigarettes as a consequence 
of watching motion pictures or television, then they 
probably need more help than anyone can give them.”

– Director/producer

Motion Picture Industry Viewpoint
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Tobacco Industry Viewpoint Tobacco Industry Viewpoint

Did it all start with Superman II?

TID: njl70a00

TID: njl70a00 TID: njl70a00
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TID: njl70a00 TID: njl70a00

27
27

Cigarette Consumption in the U.S. 
(1900–2000)

Source: adapted by CTLT from U.S. Surgeon General’s Report. (2000).

Now e-cigarettes

Epidemiology
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• Strong scientific 
evidence that 
seeing smoking 
in the movies 
promotes teen 
smoking

And Sensation Seeking Status
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And School Performance
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Map of Countries Where Movies 
are Linked with Youth Smoking

1 England

2 Germany

3 Hong Kong

4 Iceland

5 India

6 Italy

7 Mexico

8 New Zealand

9 Poland

10 Scotland

11 Thailand

12 The Netherlands

13 United States

Countries where movies 

have been linked with 

youth smoking

About a doubling of risk The bottom line

• Population attributable risk: 37%
• Larger than conventional advertising
• Larger than peer influence
• Largest stimulus for youth smoking
• Reaching a Smoke Free Society requires 

getting smoking out of youth-rated films

Immediate effect on young adults
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Smoking during break Movie Smoking & Brain Activity

US Surgeon General (2012)

"The evidence is sufficient 
to conclude that there is a 
causal relationship 
between depictions of 
smoking in the movies and 
the initiation of smoking 
among young people...”

The Solution

• There is a dose-response relationship
• Lower the dose
• Vaccinate kids against the effect

The Solution
• Certify No Pay-Offs

The producers should post a certificate 
in the credits at the end of the movie 
declaring that nobody on the production 
received anything of value (cash 
money, free cigarettes or other gifts, 
free publicity, interest-free loans or 
anything else) from anyone in exchange 
for using or displaying tobacco. 
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The Solution
• Require Strong Anti-Smoking Ads

Studios and theaters should require a 
genuinely strong anti-smoking ad (not 
one produced by a tobacco company) to 
run before any film with any tobacco 
presence, regardless of its MPAA rating. 

The Solution
• Stop Identifying Tobacco Brands

There should be no tobacco brand 
identification nor the presence of 
tobacco brand imagery (such as 
billboards) in the background of any 
movie scene. 

The Solution
• Rate New Smoking Movies "R"

Any film that shows or implies tobacco 
should be rated "R." The only 
exceptions should be when the 
presentation of tobacco clearly and 
unambiguously reflects the dangers and 
consequences of tobacco use or when it 
is necessary to represent accurately a 
real historical figure. 

The Italian Job

(2 clips)

Only six companies account 
for 95% of the problem...and 
could solve it overnight.

Who decides?

Disney
Comcast 
Fox
Sony
Time Warner
Viacom

Who decides?
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Paid Advertising

• Trade Press
– Variety

• Opinion Leaders
– New York Times

• Other Placements
– Health publications
– School publications
– Teen Advocacy

Hold Hollywood Accountable

• Directors
• Actors
• Writers
• Editors
• Property Masters
• Studios
• Theaters
• Video Stores
• People named on 

web site

And Youth Empowerment Movements

• New York Reality 
Check

• 306,000 letters 
– MPAA
– Directors’ Guild
– Julia Roberts
– Brad Pitt
– Others

• No response
– Threats
– Silence

Holding media companies accountable
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New York State Department of Health

CDC regularly reporting (April 2013)



2/24/2014

11

To make sure Hollywood notices

States Subsidizing Smoking Movies

Broad coalition

• Legacy Foundation
• AAP, AMA, medical groups
• AHA, ALA, TFK, APHA, Breathe
• WHO
• CDC, DHHS
• Attorneys General 
• Health departments 1169
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Where we are today
• Smoking down

– But not locked in

• All studios have been smokefree for one 
year

• Ads on DVDs
– But not in theaters, BluRay, Streaming

• Brand placement nearly gone
• Several studios doing certification of no 

payoffs

 “Actions that would eliminate 
depiction of tobacco use in movies 
that are produced and rated as 
appropriate for children and 
adolescents could have a 
significant benefit in reducing the 
numbers of youth who become 
tobacco users.”

 “Actions that would eliminate 
depiction of tobacco use in movies 
that are produced and rated as 
appropriate for children and 
adolescents could have a 
significant benefit in reducing the 
numbers of youth who become 
tobacco users.”

 An R-rating would reduce 
adolescent smoking would be 
reduced by an estimated 18%. 

 “Actions that would eliminate 
depiction of tobacco use in movies 
that are produced and rated as 
appropriate for children and 
adolescents could have a 
significant benefit in reducing the 
numbers of youth who become 
tobacco users.”

 An R-rating would reduce 
adolescent smoking would be 
reduced by an estimated 18%. 

 Would save 1 million lives among 
current adolescents
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Smokfreemovies.ucsf.edu Questions and Answers

• Feel free to submit 
questions via the 
chat box

Visit us online 
• http://smokingcessationleadership.ucsf.edu

Call us toll-free
• 1-877-509-3786

CME/CEUs of up to 1.5 credits are 
available to all attendees for a fee of 
$35 per certificate. Instructions will be 
emailed after the webinar.

Contact SCLC 
for technical assistance

SCLC CME/CEU Statement

Accreditation:
The University of California, San Francisco (UCSF) School of Medicine is accredited by the Accreditation 
Council for Continuing Medical Education to provide continuing medical education for physicians.

UCSF designates this live activity for a maximum of 1.5 AMA PRA Category 1 CreditsTM. Physicians 
should claim only the credit commensurate with the extent of their participation in the webinar activity. 

Nurse Practitioners and Registered Nurses: For the purpose of recertification, the American Nurses 
Credentialing Center accepts AMA PRA Category 1 CreditTM issued by organizations accredited by the 
ACCME. 

Physician Assistants: The National Commission on Certification of Physician Assistants (NCCPA) states 
that the AMA PRA Category 1 CreditsTM are acceptable for continuing medical education requirements 
for recertification. 

California Pharmacists: The California Board of Pharmacy accepts as continuing professional education 
those courses that meet the standard of relevance to pharmacy practice and have been approved for 
AMA PRA category 1 creditTM. If you are a pharmacist in another state, you should check with your state 
board for approval of this credit.

Social Workers: This course meets the qualifications for 1.5 hours of continuing education credit for 
MFTs and/or LCSWs as required by the California Board of Behavioral Sciences. If you a social worker in 
another state, you should check with your state board for approval of this credit.

Closing remarks

• Please help us by completing the 
post-webinar survey.  

• Thank you for your continued efforts to 
combat tobacco.

• Save the date for CADCA’s webcast 
on e-cigarettes and hookah on Thursday, 
April 17th at 1pm ET.

• Stay tuned for SCLC’s next webinar.


