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Housekeeping

« All participants will be in listen only mode.
¢ Please make sure your speakers are on and adjust
the volume accordingly.

< If you do not have speakers, please request the
dial-in via the chat box.

This webinar is being recorded and will be available
on SCLC’s website, along with the slides.

Use the chat box to send questions at any time for
the presenters.

Smoke Free Movies:

Averting a Million Premature Deaths

Moderator

Webinar objectives

« Understand the scientific evidence that led the Surgeon
General to conclude that on-screen smoking causes kids
to smoke

« Identify the media companies responsible for most
exposure to kids smoking in the movies

« Describe practical policy solutions that will reduce the toll
of youth addicted by tobacco use in movies

Catherine Saucedo

e Deputy Director,
Smoking Cessation Leadership
Center, University of California,
San Francisco

» csaucedo@medicine.ucsf.edu

Agenda

¢ Welcome
— Catherine Saucedo
¢ Introduction to CADCA
— Alicia D. Smith, MPH
* Smoke Free Movies: Averting a Million
Premature Deaths
— Stanton A. Glantz, PhD
* Q&A
¢ Closing Remarks

Today’s Speaker

¥7CADCA

Alicia D. Smith, MPH

* Project Manager, Tobacco
Prevention Programs, CADCA

¢ www.cadca.org
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CADCA Tobacco Webinar Series

Community Anti-Drug
coa I iti o n S Of Am e r i ca Transformation Grant in partnership with the Smoking Cessation

Leadership Center awarded to amplify the policy, environmental,

Brought to you by our National Network Dissemination Community

programmatic and infrastructure strategies around tobacco—free living

strategies to our coalition affiliates and national partner network.
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XICADCA ..o

CADCA'’s 7 Seven Strategies for Community So, have you heard
h
Change about the movement?

Providing Information Education/Awareness
Enhancing Skills (Individuals Strategies)

Providing Support .
Enhancing Access/Reducing Barriers Environmental
. Strategies B
Changing Consequences (Entire l:""-IE
Physical Design Community) ] A ! .
Ay A

Modifying/Changing Policies ' . i

No o eNPR

Through With Chew Week — NROWTORR RN

February 16 - 22,2014 h/ﬂ 1 \
Great American Spit Out on February 215t Preve ntlon

TWCW is a public awareness campaign designed to reduce . On I i he Tool kit
the use of smokeless tobacco among young people. A ‘
www.PreventTobaccoUse.org/

THEPOWER - * 7Y = THEPOWER
Y "EMOVEMENTE © | [ "EMOVE
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Stay Connected to CADCA

« Phone: 1-800-54-CADCA

Contact Info:

Sign-up for weekly tobacco
* Web: www.cadca.org updates from CADCA! Alicia Smith. MPH
1

Manager, Tobacco Programs
(703) 706-0560 ext. 273
or 1-800-54-CADCA ext. 273

asmith@cadca.org

U www.facebook.com/CADCA i’rﬂf __\]

L- —
www.twitter.com/CADCA & @

YoulfTE www.youtube.com/cADCA09
To sign-up, email Colleen Hopkins:
chopkins@cadca.org.

Today’s Speaker

£ SMOKE
S U * FREE
o MOVIES

SmokeFreeMovies.ucsf.edu

Stanton A. Glantz, PhD

* Professor of Medicine, University of
California at San Francisco (UCSF)
Director, Center for Tobacco Control
Research and Education, UCSF

Averting a Million Premature Deaths

American Legacy Foundation Stanton A. Glantz, PhD
Distinguished Professor of Tobacco Professor of Medicine
Control

UC San Francisco

Campaign Objectives

Motion Picture Industry Viewpoint

* Reduce the value of American movies
as promotional medium for Big Tobacco
worldwide

» Break the decades-old alliance between

“I believe films always mirror society; what film makers
are trying to do is to document what's happening in
society...l think that if people are going to be influenced
to start smoking or smoke cigarettes as a consequence
of watching motion pictures or television, then they
probably need more help than anyone can give them.”

Big Tobacco and Hollywood

« Get Hollywood to take the problem
seriously

« Stimulate a debate within Hollywood
< Provide practical solutions

— Director/producer
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Tobacco Indu

Current Imagaa

We belleve that most of the strong, positive images
for cigarattas and smoking are created and perpatontsd

by olnems ard telovision.

We have seen the ‘hero' ssoking in Hall Strest,
crocodila ODundas and Roger Rabblt. Mickey Rourks, Mel
Gibson and Joldie Hawn are forever soenm, both on and
off the =mcresn, with a lighted cigaretts.

It is reasonable to assape  that  filzs  and
personalities hava more influance of consumara than a
atatic poster of the lettars from & B & N pack hung an
& washiepg line under a dark and starmy eky!
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Did it all start with Superman 11?
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Cigarette Consumption in the U.S. Now e-cigarettes
(1900-2000)

First World Conference on Smoking and Health Electronic Cigarette Review DON'T QUI
5000 e e Broadcast ad ban SWITCH
4500 report published First Great American Smokeout

. . Surgeon General's report
First published reports \ S S
4000 bl ed g TR on envirenmental tobacco smoke
\ |
3500 End of WWII — : Nicotine medications
Fairess Doctrine available over-the-counter
3000 messages on TV
e Master's Settlement
Nansmokers X Agreement
LY rights movement \

2000 G reut Dopression
i Federal cigarette
(D Sa tax doubles.
1000
500

190010 <20 * “ ‘50 ‘60 ‘70 ‘80 90 2000

Epidemiology

= Strong scientific
evidence that
seeing smoking
in the movies
promotes teen
smoking

@
w A b
a oo

N
X

w

o

grade 6

NN
o u

grade 5

Percent Tried Smoking
B
[&)]

=
o

Percent Trying Smoking

o

o

050 51-100 101150  >150 51-100 101-150 > 150

Exposure to movie tobacco use Exposure to Movie Tobacco Use




2/24/2014

And School Performance

70 3
2 60 : e -
E y
g 3 .
2 Excellent - . v h
g -=-Good mm.::vq-::d v:‘_;:_e; - ¥ iy :
= —A- Average lthamokind. 3
g —< Below Av SEE
5]
e n;
]
o

51-100 101-150 > 150 AL /

Exposure to Movie Tobacco Use
12 The Netherlands
13 United States

About a doubling of risk The bottom line

Metanalysis: Movis Smoking = Population attributable risk: 37%
T | 3 Larger than conventional advertising
Larger than peer influence
Largest stimulus for youth smoking

Reaching a Smoke Free Society requires
getting smoking out of youth-rated films

Immediate effect on young adults
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Smoking during break Movie Smoking & Brain Activity

Table 2. Pradictors of smoking during the study bresk

Univariate Multivariate
OR (95% C1) OR (95% C1)

Experimental condition (smoking 1 fim ips) 226 (101 5.08)  5.06(L01.9.29)
Frior movie Emosire (perentie) 6.93(1.69,20.48)  6.73(L00, 45.25) BehurvioealfSratems/Cognitt
FTND 139(113,1.70)  171(127,2.39) 4 et g

Stage of change.
Preparatian 10 10

Spontaneous Action Representation in Smokers when
S TR I aem A Watching Movie Characters Smoke

Precontemplation 5.96(1.45,24.43)  T.30(1.39, 38.36)
Male gander 2.40(107,5.37)  2.08(0.69, 5.56)
Ethnicity :
P 10 Dylan . Wagner,' Sonya Dal Cin,’ James D). Sargent,” William M. Kelley,' and Todd F. Heatherton
aficarAmerican 1.30(0.52, 4.45)
Aslan L.80(0.52,5.20)
otmer 1.33(0.52, 3.43)
Maied eonaning 1.97 (0.42, 365
Impulsivty 1.07 (0.84,1.21)

Note: Sigificant (0=0.05) ORs are  boldface.
FTND, Fageretram Test far Nicotine Dependence

A Left Hemisphere Medial Surface

US Surgeon General (2012)

"The evidence is sufficient
to conclude that there is a
causal relationship
between depictions of
smoking in the movies and

p = 0.0001

B.
o Left IPS (-30,.48 42) 1L-;|1m.;-‘;|;::_.m the |n|t|at|0n Of Sm0k|ng
‘ I ‘:,_m;f" “3@ among young people...”

arameter Estimaies
Parsrter Futimates

The Solution The Solution
. ] . = Certify No Pay-Offs
« There is a dose-response relationship The producers should post a certificate
- Lower the dose in the credits at the end of the movie
. . . . declaring that nobody on the production
Vaccinate kids against the effect received anything of value (cash

money, free cigarettes or other gifts,

free publicity, interest-free loans or
anything else) from anyone in exchange
for using or displaying tobacco.

INO PERSON OR ENTITY INVOLVED IN THIS
MOTION PICTURE ACCEPTED ANYTHING FROM ANY
TOBACCO COMPANY, ITS AGENTS OR FRONTS.
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The Solution The Solution

- Require Strong Anti-Smoking Ads - Stop ldentifying Tobacco Brands
Studios and theaters should require a There should be no tobacco brand
genuinely strong anti-smoking ad (not identification nor the presence of
one produced by a tobacco company) to tobacco brand imagery (such as

run before any film with any tobacco billboards) in the background of any
presence, regardless of its MPAA rating. movie scene.

A

The Solution

- Rate New Smoking Movies "R" .
Any film that shows or implies tobacco The Italian Job
should be rated "R." The only
exceptions should be when the
presentation of tobacco clearly and @ clips)
unambiguously reflects the dangers and
consequences of tobacco use or when it
is necessary to represent accurately a
real historical figure.

RESTRICTED &

R UNDER 17 REQUIRES ACCOMPANYING
PARENT OR ADULT GUARDIAN

STRONG LANGUAGE AND TOBACCO USE

Who decides? Who decides?

- _ Disney
Only six companies account Comcast

for 95% of the problem...and Fox
could solve it overnight. Sony

Time Warner
Viacom




Paid Advertising

e Trade Press
— Variety

e Opinion Leaders
— New York Times

e Other Placements
— Health publications
— School publications
— Teen Advocacy

Big tobacco says the
payolls stopped years ago.
Sowhy are Hollywood's biggest
names still shilling for the
world'’s deadliest industry?

R
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And Youth Empowerment Movements

= New York Reality
Check

= 306,000 letters
— MPAA
— Directors’ Guild
— Julia Roberts
— Brad Pitt
— Others

* No response
— Threats
— Silence

Gﬁ"?\‘“ . ==
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Should 202,000 letters have
gone o Congress instead?
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Hold Hollywood Accountable

Directors Movie stars don't have
Actors M s
Writers stop causing it.
Editors

Property Masters

Studios

Theaters

Video Stores

People named on
web site

Holding media companies accountable

Their movie studios deliver Now who wants smoking
220,000 Kids a vear Lo the oul of kid-rated meovies?
tobaceo industey. They eould The kind of shareholders
stop it with ru'ﬁ e vl who Kepl investment out of

cpraartheid Sonth Africa
i

7-50 Stree!
Fgockefeller Center

BDEN

i g

Station

-
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New York State Depart Smoke-free movies:
From evidence to action
[ I
THE PROBLEM OF

SMOHKING IN YOUTH
RATED MOVIES

= Why they don't belong in
youth-rated movies, period.

P

What the U.5.CENTERS for DISEASE
CONTROL and PREVENTION just
concluded about smoking in films

- ~ L LTI T - b
| gl
Morbidity and Mortality Weekly Report (MMWR) o nurn ik vt el

Smoking in Top-Grossing Movies --- United States, 1991--2009

Weekly
August 20, 2010 § 39{3

10141017

[©ne in a Series]

CDC regularly reporting (April 2013)

The film industry is being covered

by a publication called Morbidity
and Mortality Weekly Report?

That can't be good.

ing a L

2012 TOBACCO in YOUTH-RATED (G/PG/PG-13) MOVIES

INCIDENTS PG-13 MOVIES. MOVIE COMPANY RANKINGS
PERMOVIE | WiTHOUT

TOBACCO TOBACCO  SHARE of

CIDENTS C

A54% |52% v =

per MOV
ABOVE 2011 | ¥ 2% BELOW 2011

Time Warner 265 A

IN-THEATER TOBACCO IMPRESSIONS | News Corp. 188 4
DELIVERED BY YOUTH.RATED FILMS | Sony 18 A

14,800,000,000 | ;07" 130

4 33% ABOVE 2011. Youth-rated films | Disney 85
delivered 56% of all impressions. Comcast 43

10



To make sure Hollywood notices

WHY HAS SMOKING IN KID-RATED Movies DOUBLED since 20107

1005 g 56% o
14.8 BILLION =550

by mervies with smakin:

die fram tabacco-induced he

The lobaceo indusiry has long ki
Today, we all do. Sclutions at sm.

240 000

Broad coalition

e Legacy Foundation

* AAP, AMA, medical groups

e AHA, ALA, TFK, APHA, Breathe
* WHO

» CDC, DHHS

= Attorneys General

» Health departments

10w b 4 St
IN THE 19203, #MERICANS SMOKED
LESS THAN THEY DO NOW. WHY DOES
GATSBY TELL ANOTHER STORY?

States Subsidizing Smoking Movies

Why do 11 states spend SZOU

mlllmna ynllo P

Smokefree Movies

WGIPG WPG.13 - Rerated

Data from Scenesmoking org

2/24/2014
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Smokefree Movies

40

Incidenrs
N
S

VA

1

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

Data from Scenesmoking.org

= “Actions that would eliminate
depiction of tobacco use in movies
that are produced and rated as
appropriate for children and
adolescents could have a
significant benefit in reducing the
numbers of youth who become
tobacco users.”

= Would save 1 million lives among
current adolescents

Where we are today

e Smoking down
— But not locked in

< All studios have been smokefree for one
year

< Ads on DVDs
— But not in theaters, BluRay, Streaming

< Brand placement nearly gone

< Several studios doing certification of no
payoffs

= An R-rating would reduce
adolescent smoking would be
reduced by an estimated 18%.

THE U.S.SURGEON GENERAL'S NEW
STATEMENT ON MOVIE SMOKING:

b:

2/24/2014
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Contact SCLC
for technical assistance

CME/CEUs of up to 1.5 credits are
available to all attendees for a fee of
$35 per certificate. Instructions will be
emailed after the webinar.

Visit us online

 http://smokingcessationleadership.ucsf.edu

Call us toll-free
 1-877-509-3786

<q ¢ ,_ * Feel free to submit

questions via the
chat box

2/24/2014

Closing remarks

* Please help us by completing the
post-webinar survey.

» Thank you for your continued efforts to
combat tobacco.

« Save the date for CADCA’s webcast
on e-cigarettes and hookah on Thursday,
April 17t at 1pm ET.

« Stay tuned for SCLC’s next webinar.

SCLC CME/CEU Statement

Accreditation:

The University of California, San Francisco (UCSF) School of Medicine is accredited by the Accreditation
Council for Continuing Medical Education to provide continuing medical education for physicians.

UCSF designates this live activity for a maximum of 7.5 AMA PRA Category 1 Credits™. Physicians
should claim only the credit commensurate with the extent of their participation in the webinar activity.

Nurse Practitioners and Registered Nurses: For the purpose of recertification, the American Nurses
Credentialing Center accepts AMA PRA Category 1 Credit™ issued by organizations accredited by the

Physician Assistants: The National Commission on Certification of Physician Assistants (NCCPA) states
that the AMA PRA Category 1 Credits™ are acceptable for continuing medical education requirements
for recertification.

California Pharmacists: The California Board of Pharmacy accepts as continuing professional education
those courses that meet the standard of relevance to pharmacy practice and have been approved for
AMA PRA category 1 credit™. If you are a pharmacist in another state, you should check with your state
board for approval of this credit.

Social Workers: This course meets the qualifications for 1.5 hours of continuing education credit for
MFTs and/or LCSWs as required by the California Board of Behavioral Sciences. If you a social worker in
another state, you should check with your state board for approval of this credit.
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